St 


"EXTENSION WORK IN MARKETING | 


Va ioe) i 


INTRODUCTION 


SECTION I. MARKETING EXTENSION WORK OTHER THAN RMA PROJECTS: 


Cooperative Marketing 
Cotton and Miscellaneous Crops 
Dairy Products 

Fruits and Vegetables 

Grain and Seeds 

Meat Animals and Wool 
Poultry and Eggs 


SECTION II. RMA MARKETING EXTENSION PROJECTS: 


a ; Consumer Education 
oat . ; Dairy Products 
eee . Economic and Marketing Information 
a Field Crops ai 
aay | Cotton : ee - 
Grain and Seeds 
Forestry Products 
Fruits and Vegetables 
Market Organization and Operation 
Meat Animals and Wool 
Poultry and Eggs 


| oe 
ae CONCLUSION 


716(7-49) 


AON Ld es Ra SAY | 


“EXTENSION WORK IN > MARKETING: 
(Preliminary) 


duly, 1949 


-~oo000= 


Mpicae of this summary is to outline with a minimum of detail the i 
activities being carried on in this field by the Extension Services in the 
various States and Territories and by the Federal Extension Service. It aims 
at broad perspective rather than a particularized view. BY 


For the most ees it has been distilled from annual extension reports — 


Tee 
Aus 


} nae is not a sonnets sma aloe bi of all Piuhations) and demonstrative 7 
peers now under WAY» nor is: it an attempt to evaluate these Bre deote. naa 


This review of the regular extension work in marketing is) based entire 
ly on the reports of marketing specialists. A complete report would inclu 
the marketing work of specialists whose time is mostly devoted to producti 
and of county extension agents who report that approximately five percent of 
their time is used in this field. t 


Reports from certain States have been selected for abstracting as an 
trations of various types of marketing programs. Other States may have done 
equally good work but limitations of space preclude their use in this report. 
In many cases the way in which the State reports were written made them diffi- 
cult to use without rewriting. It appeared better to anstuge only those thas 
were clear and condensed. 


POO PEre UN Marketing 


In 23 States there were educational. programs with cooperatives neich 
are not found in the reports by commodities. In some States a specialist 
voted full time to work with cooperatives but generally the educational mise 
in this field was done by one of the marketing specialists who had other du- 
ties. Cooperative marketing is recognized as an important part of the mar— 
keting system in most States, and the educational programs are designed to 
assist these organizations in improving their effectiveness. It should be- 
noted that specialists are helpful in determining whether proposed coopera—_ 
tives are likely to succeed. In some cases a negative report is useful ir 
arriving at a decision that there is no real need for a cooperative. 


Pennsylvania ~ This phase of the report deals spe eipiearin with acct 
ing and business management work with cooperatives. Other phases of the woz 
with cooperatives are discussed in the sections of this report pee ee 


working contacts of former years but also made additions in ae service 
through aid in the formation of new cooperatives and assisting many whicl 
well established in revamping operational procedures and practices, 


Assistance in the formative phase - legal papers, by-laws, accounting — 
records — was extended to 17 associations whose operations were in the f: ld 
of artificial breeding; wool, vegetable and livestock marketing; and promo 
tional or. educational work, Additional units were set up for five establ. 
associations where territories were extended. 


Close supervision covering the entire cooperative effort in the arti 
breeding of dairy cattle - legal phases, bookkeeping, accounting, auditi 
patronage records, State and Federal reports - was requested and mainta 
throughout the year. This field of endeavor now embraces a State asso 
five central associations, and 48 local associations having 53 units. 


Annual State cooperative reports were prepared for 47 associations. Fe 
eral annual returns were prepared for 39 associations along with exemptior 
affidavits and Supporting papers for 11 sieht oats me he 5. 
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My Norte pre eet - One of the most effective extension methods used “aya 
1948 was the general cotton marketing meetings conducted with veteran classes 
and non-veteran farmers. Two-hour meetings were scheduled mba} selected 


- Special emphasis was placed on the use of the cotton classing service in mar- 
keting cotton. The groups were shown the various grades of cotton, the fac-— 

_ tors that determine grade, and the ways of determining staple length. It was 
pointed out that mills: buy cotton on grade and staple. The reasons for buying 
cotton on these specifications were explained. Charts showing the differences 
in value between various grades were shown and it was also pointed out to 

i those attending that cotton grading must be done by experienced classers. 

_ The groups were shown how to use market news in determining the value of 
cotton, Instruction was given concerning the ways in which cotton growers 

— could secure free classification on their cotton, 


i During the fall, when cotton Ne at its peak and the market 
price was below the support price, a question and answer form on Government _ 
oan was prepared and mailed to county agents and ginners throughout the State 


and staple Shain The Dae of the class Paes is an extension project 
3 anes started several years ago and is one of the most effective cotton 


Dairy Products 


Most of the work in chee marketing can be put in four groups: (1) 


ae aid cheese factories; oie Hducational work with cooperative 
1S oa and Tone factories to get better business practices, help members 


tas) ‘amount of work to inform consumers about the value nf dairy products, 
oan increase. the outlet for a anna precucy such as dried milk, 


“There were Lessa of some activity in dairy Paes by extension 

co nomists from 22 States. More than half of them had devoted consider2ble 
0 problems related to prices. About a third had been active in quality — 
provement programs and work with cooperatives. In three States there was a 
sLle work ae consumers” and on increased outlets. — 


¥ 


| 
v 
} 


As might ‘be Nepeebt a monte of the work in the pricing field 4 


_ darge centers of population, the Northeast, and near the nace 
_ Middle West. 


Quality improvement programs are a part of neceicbian: in many states 


These are not included since only extension economists! reports pats been 
used, 


New York Milkshed Price Committee. The pricing of fluid milk admini 
tively in the New York market is one of the most important problems facing 
New York dairymen. One of the most important extension activities in the 
year of this report was the service of several economists on the committe 
which had been appointed earlier to study this problem. More than a et 

_year was Bo on this job which was completed late in 1948. 


marketing association of bargaining type, and substitute for it affiliation 
with the bargaining association of the nearest large city, Columbus. S 
Membership in the larger association is now an accomplished fact, a ae e 
sentation in milk marketing by that larger association is provided. 


Wieconcan - The boards of directors of Albion and Hillside coher 
Creameries requested assistance and advice in the desirability of combini 
the two plants into one larger operation. The report developed by the ~ 
marketing specialist and presented to the Boards of Directors and stockh 
of the two plants gives a complete picture of the procedure followed and 
recommendations made. These two plants followed the recommendations and 


solidation resulted. On July 1, all of the milk was delivered to the 
plant. . : 


Fruits and Vegetables 
Marketing extension economists from 37 States reported educational wor 
dealing with fruits or vegetables or with both. In 27 of these work on 


was emphasized and in 12 marketing of potatoes or sweet potatoes. was imp C 
There was ani work on a variety of Me ae crops in 12 States. 


of the demonstrations and educational programs but, as indicated in the 
below, there was a wide range in the educational program, - 


Kind of Work ue ; : “Number of States 
ae Goan and packing demonstrations ee ia one ai Dat et Wi 
2. Use of newer kinds of packages Cette reese eee tere receceeens 
Ee Prepacking grdietn stead tae diaeedeeed «se camieea bn acta tin aie 
4. Direct delivery by growers to GUS. St SUOKES seas sgl este oets 
5. Assistance in moving local Seebiaaet 


eweesere ree esos eee eeoen 


on . 6: Furnishing anformavion about, Government purchase programs .. 


Kind a Work (eontt) oo ee Number of States 


ie Assistance in aeveloning local markets eee iy 


9. Assistance UORECODEECE AVES Gahiae gla Uinwiylah'sioiet vieltie's etia aiers asin O 


in ae areas in the State. In Bs area the new eoacodan was initiated by 
ee a marketing clinic. The first area includes eight counties in south- 
eastern Kentucky and the clinic was held March 2 at Corbin, Kentucky, which 
pas something of a central point to the area. There were 142 farmers and om 
others present at the Corbin meeting. Strawberry production, on a commercial | 
scale, was just getting started in the area and the first commercial crop PK 
was to be harvested in May, consequently a marketing system or systems had 
Huo. Dey developed, In order to develop a sound marketing system, and one that 
- would have at least a fair chance to succeed, it was deemed advisable to 
start by having a meeting (marketing clinic) in which producers, local farm hs 
leaders, local merchants, and bankers would discuss the problems involved Be 
with prospective dealers and buyers and marketing specialists of the Depart- 
ment. During the meeting a suggested marketing system was developed and 
marketing outlets were offered. Therefore the marketing system was under- 
stood by producers, buyers, and other interested agencies. The single clinic 
laid the groundwork for a good follow-up program and was | followed by a series 
of farmer meetings at which the ereear ete discussed ae plans for marketing 
the strawberry crop. 


The second marketing clinic was held in Bowling Green, Kentucky, the 
ees of a welt Sungate Her Sebane system for commercial strawberries. 


a Michigan Potato Marketing ~ ‘The Michigan Potato Development Se 
“has been met with on several occasions. The association placed the tag of 
approval on over 500,000 packages during the season. The trade in some. 
cities is demanding these tagged potatoes packed by shippers to the associa- i 
tion's standards of a 2-inch minimum size and five percent tolerance for 
ts S. No. 1 potatoes. The association is a promotion and advertising agency, 
ee actual marketing being done by its members. 

Pek At Escanaba producers were cueeumaped in developing a consumer package 
on i) grade basis better than U. S. No. 1. These potatoes went to chain 
stores in Manhattan and Green Bay, Wisconsin. In May these dealers were con- 
tacted to get their attitude. They expressed complete satisfaction with the 
program and a desire for a larger quantity the next season, The price ob- 
tained by the farmer was at least 25 cuhts per CWT over the going market for 


es .« No. 1 potatoes. 


During the year potato grading demonstrations were held at seven places. 
“The Federal-State Inspedtor of Fruits and Vegetables assisted in this work. 
The purpose was to get shippers and farmers more familiar with grade require- 
ments.» vee is bore to extend this work to every i ahha pevene ens county. 


New Jersey Prepackaging Demonstrations - Hencsucel ional: programs 


educational work with eoowers consumers , a retailers on pao eS 
been given emphasis. a4 . o 


peaches, A box with partitions, holding twelve peaches 2% 
was designed. A master container, holding twelve consumer units, was u 
for SELEP tae: A total of Sen cartons were packed on end aes one 


and caro other See 


The program was highly successful. , The small number of cartons avai 
able fell far short of demand. Four chains and a number of other buye 
have ee te their desire for prepackaged Peele next season. 


The growers experienced some packing hous e gifficuities, but thes: 
be eliminated when commercial packing lines are set up. Premiums for p 
packaged peaches were seldom less than $i. 00. Den bushel and sometimes reach q 
$2.00. 


display, and ease of handling and selling. Consumers Pteeviewed were 
ly pleased with prepackaged peaches. 


during the past year has been devoted to fruit marketing. This has be 
result of direct requests by fruit growers for marketing assistance, ‘ 
officers of the Franklin County Fruit Growers! Association, after a co 
ence with the Extension staff, requested that an extension marketing s 
ist attend all of their Scheduled meetings. This request was granted, 
an attempt was made to have a marketing discussion at each of their me 
They particularly asked for assistance in market outlook material, ‘ne : 
opments in fruit marketing. 


One district fruit growers! meeting was attended which included f 
counties. This was a general marketing meeting, at which time growers 
instructed in basic marketing ee 


A tour of the Philadelphia Dock Street Market, as well as the rai 
terminals, was conducted for a group of fruit Boies from Snyder Coun 


Five wholesale and eight retail stores were visited in Pittsburgh 
effort to determine various handling methods of Pennsylvania peaches, — 
these stores the quality of the peaches was observed, with particular ‘ 
Sis on degree of ripeness, The amount of bruising was checked in samp. 
Pennsylvania peaches. The information secured from the store visits as” 
later discussed with fruit growers at their meetings. Na 


Conferences were held with managers of three fruit growers! coop ra 
in the State in an effort to modernize their marketing procedures, 


Two days were spent on the Philadelphia market at the request of) 
in an effort to determine the amount of bruising found on Pennsylvania ap 
ys and the seriousness of this renege: Records were taken on several 
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h market artes eee was. : prepared sho meted: to 700 fruit | 
owers in six counties, County agents in all counties of the State also | 
received a copy. This was part of the new market information project. 
; re 


ey apple market. situation letter was prepared and mailed to 875 growers 
‘seven counties. County agents in all other counties of the State also 
This also was part of es new market information project. 


a Gosden Buectsatateee | - Since sweetpotatoes have become. an im- 
tant cash crop in South Carolina, it was decided that a sweetpotato ay 
ea built around aS eae ce features would be worthwhile. The Exten-_ 


ing “nen the selection of the seed, every Be to the washed and waxed 
fie potatoes loaded in car or truck was shown. This included methods and 
materials for. controlling | insects and diseases, as well as equipment for | 
ete pee ney crane grading, washing, hacia and packaging. 


Sua and Seeds | ret 


Grain merioeive wes a rec biged part of the extension work in twel 
States. In only five States was there a definitely organized program, 
in all of these the emphasis was on educational work with farmer- owned 
elevatorse Changes in harvesting methods, the increased use of trucks, and 
introduction of undesirable varieties are mentioned as creating marketing 

problems that need attention. 


Some work in the marketing of seeds other than grain is cin progress 
Oregon, Idaho, Mississippi, and Alabama. 


to 75 people. ' 
schoolse One was the increased attendance by men in tiiantatrati ee oositie 
The earlier schools were attended largely by veterans of World War IT who 
were employed in country grain elevators and received subsistence under 
Public Law 346. By 1948 several of these earlier enrollees who had completed © 
their two years of training and were no longer eligible for subsistence = 
tinued to attend the schools. In addition, there was an increasing an 
and attendance on the part of more experienced men. 


eM: 


The other development was in the method of presenting subject matte Pi 
program during 1948 consisted of more forum discussions and fewer formal 
This method was found to be an effective teaching device, especially whe 
topics selected were in the nature of current grain marketing problems. 


Oklahoma - As a basis for developing an Extension dean marketing pr 
for 1948, a meeting was called of the wheat industry. epresentatives at 
meeting included growers, Handlers, and millers. The following marketing 
program for 1948 was suggested by the group: (1)the problem of improving 
quality of milling wheat grown in Oklahoma, (this later developed into a 
project), (2) tackle the problems of dockage, excess moisture, etc., and — 

3) a series of grain grading schools be held as in the past years. 

Grain penal ae sGhools were held at the following points: Frederick. ! 
Hobart, El Reno, Blackwell, and Cherokee. A total of 130 persons attended 
these meetings. Particular attention was given to the problems of excess 
moisture and dockage. Federal extension workers and Federal and State) gre 
inspectors assisted with the schoolse 


Oklahoma, together with all other States located in the grain produ 
sections, found themselves in distressing circumstances with reference | % 
storage. 


A representative of the State Extension Staff, together with a Sta 
representative, attended the conference held in Omaha, Nebraska, on th 
storage situation. Immediately following this meeting the radio facil 


ness of the situation. 
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“Jens sntwaie! Ana toot 


» Marketing Lodhoimite from twenty-one States reported work on these 
seg ities. The amount of time ee to this activity varied from a few 


ot 


Six genoral, classes deeluac most, adie all, of the lines of work to which | 


eee programs to inform producers as to aS advantage’ a 
Pala Ott selling on grade. jane | a 


ley Market tours to familiarize producers with the problems at 
i the central markets, and the quality of meat that comes from he 
animals that are different in | breeding and finish. . 


Titel “Assistance ‘te cooperative livestock pehesbile ‘associations. Meet 
ie Improvements in business practices and. facilities are Be 


i 


ate adtnk : ; Pa A Ce nt Pe es 


al. Mootings and demonstrations Mean aheed with wool pools to ; Ke 
improve quality of product and to increase the knowledge of thay 
dave \ 


Bs Information as to market conditions and trends. oe : i 


i Improvement of facilities, including aa eu ra ee pens, at 
oe paeenly, ee 


; ee or five States mentioned each of these classes of work. Of course, 

me States were workin g on two or three. Apparently the kind of work in any : 
m State depends on local conditions, personnel available and the interests i 
farmers and specialists. | 


Alabama - Livestock Marketing. Assistance was given in revising area ; 


meee ese cattle production is a major enterprise. These plans consist of 
round Sen ros an aie to the respective AYCASe ee 


“the Rone ay agents were assisted in the use of local marketing facilities _ 
[0 promote improved practices of. pro duction and ee RY 


‘The local stockyards offered a weekly demonstration in the value of Meant) 
ih Practices as cattle were sold. The county agents urged cattlemen 


F) 


ae ved | practices. — 


Spee 
Apa 
5 , 
ti, 


oe) ae EP ae oo See A Deke BB) Aap aia en, ve 
Tiegh So aoe TS GRA cw Ste CUR Br aera oe 
: ‘ Nate As fos SE ay oi ee HAD a et 
bs ¥ Sina ; ef 


Specialist. This includes details of the organization and operation o 


afternoon is usually given over to a tour of a large packing plant with 


visited a primary livestock market and a vast majority of those in attendan 


States, designed to get better quality as well as greater efficienc 


Beet ey Taree 


Indiana - Livestock Market Tours. In general, the outline of work | ys 
has followed that worked out jointly by the market agencies and the Extensi 


market, observation of actual trading in the yards, and demonstrations 
various types and grades of market livestock with price differentials. | 


tailed information given to grade price relationship and to methods of s 
tering and processing used in connection. with meats. 


es 


Although the tour groups vary somewhat in method of organization, spe 
encouragement has been given to groups of younger farmers. Investigatio a 
revealed that more than half of those in attendance had never previous 


acknowledged that they knew little or nothing about market methods or | , 
price relationships beforé the toure Tours have been held during the yea 
the Indianapolis, Chicago, and Cincinnati markets. A total of 18 tours 
assisted with by the specialist, the total attendance being 512. Several 
tours were cancelled during the spring of 1948 because of the strike in pa, 
plants. . 


Kansas - Beef Cattle Marketing. A program that continues. to comm 
interest of large groups is that of buying or pooling orders for good qu 
replacement livestock. This method of purchasing livestock on a coopera 
basis is constantly increasing in favor among county agents and livestock 
operators. This program has three distinct advantages: First, it gives oe 
smaller operators an opportunity to buy replacements on an equal footing : 
large operators; second, it assures buying good choice quality livestock a 
market value; and third, it lends itself to set up demonstrations for 
recommended practices in marketing and production. “i . 

Oklahoma - Livestock Clinics. This livestock clinic operating in its — 
fifth year is especially helpful in bringing before the public and agricul: 
leaders the importance of livestock marketing problems such as grading, dre 
ing percent, and cut-out valuese This clinic was a two-day affair and 
held on November 12 and 13, 1947, at Oklahoma Citye Representative ero 
slaughter cattle were slaughtered on the first day and the carcasses stud 
on the hooks the second day. ye oa . 

Outstanding national leaders addressed the sessions on livestock pro 
tion and marketing problems. wy aaah 


Poultry and Eggs 


Marketing specialists in twenty-four States reported in this field 
of them had an active program designed to reach a considerable number o 
producers and handlers. In all twenty-four States the marketing of eggs 
receiving attention. Six State reports described work in the marketing ¢ 
chickens and the same number told of turkey marketing. 


The egg marketing program in all cases dealt with one or more ph 
quality, such as better handling by producers, middlemen, and consume 
grading as a help in recognition of quality, getting and maintaining 
for quality eggs. Improved facilities was a part of the program in s: 
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Tn oy enetae of chickens: Gas: | eurkoys, the onphasis » was on | inprovenent 


Rossii. News Pediedees, have boon eae on ege quality losses on the farm, — 
Which have been forwarded to local pager through the Extension a eae 
office. 


A number of ubeoiea ands meetings have been held to discuss the problemi 
and sh disseminate the mimeographed report. This information is also being 
di ssemina ted at egg institutes. — : 


is ‘The: information obtained from the ead store survey was assembled and 
repared in preliminary Sergei ay form and later published in Minnesota 
Farm Business Notes. 


ecvendine was | given by State Rxtension project leaders to the county 
agent of Hennepin County who surveyed producers regarding egg handling 
"methods. This he teea aL was published in a mimeographed pamphlet. 

J ircubencite were ets with the Parenter ia Consumer Interests" group 2 
and. assistance was given to research personnel in preparing a questionnaire 
to be used by "Consumer Interests" in obtaining information from Minneapolis a 
homemakers on reactions to present methods of merchandising eggs. The informa- — 
es wa.s Sen one and REGO Es apne ae 
by ees - Biever district meetings over the State were held to lay the 

_ growmdwork for a Quality Egg Program. These meetings, touching approximately 
fifty counties, were attended primarily by county extension agents, egg buyers, — 
) end processors As a result of these “aptatobitaly the mena steps have been 


vis 


a ,09, 000 eraiees stuffers purchased ii pouiey agents and 
. industry members. 


P80) e000 circular letters purchased by agents for 3 months’ 
distribution Porson. 


eas. BOO large Lentnol or posters distributed to counties for 
HW pied in Ba opazen placese ‘ 


(i Be ‘Two aaie sorints: and four news bellies te Hikeed in the hands 
eer nena county agents. be a 


eh Riva radio transcriptions made by specialists during months 
Lea  ee was conducted. 


en: Publicity Sone to four State papers and three national papers. 
Approximately 15 news ae in all were released on ee 
Rese es 


Drie iti Sy ‘Organized thirty-eight Fall Poultry Improvement Pers at which 
A qauality DA are. exhibited and discussed. 


i New Hampshire ~ Poultry Dressing Plants. The plan provided for assiste 
to poultrymen in developing a good practical dressing plant for their own. 
conditions. ; ie ae 


Minimum purchase of equipment consisted of a scalder, a plucking mac 
killing cones, chilling barrels or tank, wash sink, tables or bench for: 
wrapping and packaging. ; eS OG 


The initial goal was to set up ten poultry dressing plants, following 
and improved methods, and although not all of these ten are equally meticu 
in putting out a high-quality dressed bird, considerable improvement has 
a4 made, and in all cases additional profits above labor costs have been re 


Ohio - Egg Cooperatives. Since the development of the first quality egg 
marketing cooperative association in 1932 in Northeastern Ohio, the Extens: 
Service has made this one of the important phases of the program. There t= 
seven such organizations in operation at the present, and close contact has 
fer been maintained with these organizations. . 
_ Most of the marketing effort was spent in working with the cooperatives 
. Specialists attended 11 local marketing organization board meetings and five 

Federated Egg Cooperatives board meetings, which is the overhead sales agen 
of six of the local associationse Thirty farm visits were made to assist — 
Sy members with egg quality problems. | . . 229 

Texas - Turkey Marketing. Texas is one of the leading turkey producing 
States in the nation, and therefore much time is given to the problems per- 
taining to marketing of turkeys and turkey hatching eggs. The shippers we : 
assisted through the county agents, thereby supplying the informational mater 


on packaging, shipping, and conserving of eggs laide 
Demonstrations were given in the heavy turkey producing areas ‘on proper 
procedures in selecting, handling, and processinge These meetings and demon- 
strations were attended by producers, processors, and service groups, in fact 
they all were represented on the programs. . a 


ps 
fh) 


Work which was started in 1946 relative to merchandising turkey on a 
year-round basis was continued in 1948. 3 ' 


It is not possible to estimate closely the actual value of this work 
donee It is not only of value to the industry in Texas but to the nation ~ 
as a whole. Cooperativesworking with the marketing of poultry and poultry 
products were given assistance through the county extension agents and 
personnel of this department in mamy places in the State. Processing of 
turkeys was done by two cooperatives on a rather large scale. Assistanc 


given these businesses with respect to methods and efficiency of process 
and helping to find market outlets. : } 
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es ae new eneet ine projects are "being added. eae RMA 
t are. reported and illustrated separately here. 


Consumer Education . ye 
i costitheaseestaihaiateneianentianiy emiiamiemmaiemademttaimenieeiaaaea ai is ‘ ‘ i 


fw! can’ Th, gee the most for my food dollar" is a problem with which hanaa ene 

st extension workers to help them. Extension workers are in need of more in- 

n in order to deal effectively with the problem,» ‘However, once given the 

ds ersonnel, and opportunity, 14 States have demonstrated that a good job ome 

done helping consumers with their problems, Under the Research and Marketing Act 

nds of consumer education projects have been set up - State, Deo and ay 
sd, programs. 


igan has in 1 operation a state-wide project on "Consumer Education inthe 
tion and Consumption of Agricultural Commodities," under the ‘leadership of 
Be Love. Excellent teaching materials have been developed with the help of 

er ion economists G. N. Motts and Mary Bodwell. Sixty large charts were pre- 
ed for discussion clinics. They illustrate important production, marketing, and 
sumption problems or situations confronted by growers, shippers, middlemen, or 
rs of fruit and Nance in Michigan. 


s of the. ee and with other groups, such as Vooatiohal’ agriculture 
acl Pl labor groups, and home economics groups td.carry on their discussion 

1, around a discussion pamphlet prepared and distributed under this project 
gan State College Extene ton pervs. Cag th os r 
det Muderial is Hisepiueed through the county extension agents. District 
s have been held with all the county agents and the project.discussed. Two 
ts. have been prepared - "Is the Farm Program to Blame for High Food Prices?"; 
rd Times Ahead for the Farmers?" Some 22,000 copies of each have been 


; « 


ops Consumer rae ‘Facts weekly radio proadeasts, and scene on grades 
A SOT: oy Food News series is a new addition to this program. 


Lal ble th ea ee Hn aten or light Gap with the price per unit or the 
i price. Representative grocers were selected to cover the chain, super- 
an eel) eas SMS aide The information is used locally for news and radio 


Regional projects 


York State, OkLahona, Utah, and Puerto HEH 


Urban project 


Urban Consumer Education work for ‘Kentucky was aereed in  Louisvill 
_. through contacts with service groups, buyers and handlers of food, pro 
press, and consumers. Through personal contacts and through meetings, 
Kelley was able to get cooperation of these groups. A program is plann 
the idea of giving consumers up-to-the-minute information on foods. availé 
local markets, and making suggestions for buying for purposes such as ca 
storage, freezing, and daily consumption. :.Home-grown foods receive spe 
emphasis. Two of the chain stores featured for four weeks only homegro 
_ potatoes. A good educational program was carried on and Jefferson Coun 
potatoes sold. readily. Housewives ber one more aware of hone eee pro u 
the market. 


Interesting demonstrations for groups have been given on ore selection 
fruits and vegetables. An exhibit of the fruit and VRESyaRtG supply ee 
family for one week was used, 


If you lived in or near Louisville you could hear Mrs. Kelley on. 
wise broadcasts every weekday morning at 9:00. Two times a week you ‘could 
her « column in the’ paper, receive her regular good news letter, and pick up 
local market or store one of her recipe sheets: featuring foods in abundan 
If you are fortunate you might even see this busy person on her regular 
to markets to check on supply, price, and apatites. ; %. 
‘ The Louisville Consumer education program now reaches out and serves 
ton, Versailles, and Paris. . “ 


Urban projects are being carried on very effectively : in Birmingham, A 
Atlanta, Georgia; Baltimore, Maryland; Seattle, Washington; and Milwauk: 
Wisconsin, South Carolinat 5 program serves urban, city, and rural areas of three 
counties. Louisiana started projects in New Orleans and Baton Rouge, but no 
include four more cities. : x 


provide usable information concerning agricultural products, and the sé 

rendered by the marketing system, State and urban Consumer Education > 
are set up for this purpose. Regional projects develop out of a need | 
effective program to improve marketing conditions in an area that exter ae 
two or more States, and where joint action is desired. An area served y Ol 
market may need a regional project to supplement the work done in: the 7 
and to help them pool their efforts. One such project is centered in ! 
City, and two more are off to a good start - one in New England, and O 
Kansas City area. 


Even though it is Eaien Saris of as tiie Food uepkeping Sei in é 
York City, from this metropolitan office there has. ‘developed a program w 
includes not only the five boroughs of the city but nine counties of 
eastern New lie: three of. Connecticut, and four of New Jersey. — ‘ 

‘The program has two distinct acces (1) Obtaining data ‘and de 
sound, accurate, pertinent, current information relative to. food su 
(2) dissemination of the information to the consumer. 
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an ng of information s being received from the Production 

| Marke ation, Federal and state Market News Services, the New 

k State Department’ of Mertoul eure and Markets, New York City Division of 

arkets, New Jersey Division of. Markets, Connecticut Department of Farms and 
kets, New York State Colleges of Agriculture and Home Economics, New Jersey 

St e jollege of Agriculture, University of Connecticut, County Extension per- 

Fc} 1, trade organization, and other organizations. From these sources, weekly 

ee arketing bulletins are prepared and distributed, — 


‘Dissemination of information is first through the weekly Pood Manesbing 
etin of 360 copies which goes to extension agents and other persons con- 

ing information programs with the consumer. These include Public Health 

d social Service agencies, welfare agencies, child care centers, colleges, 
‘public schools, educational agencies, commercial concerns, food editors of news— 
‘pa S.and magazines, and radio stations. 


Paridest achoola - designed to. teach wise buying of food as: well as. ita 
omical utilization through food preparation and meal planning - were held. : 


Four Sessions, one each week, were held with five separate groups, with a 
1 attendance of 2,178 people. Meetings < are conducted with special interest 


ar tour of ene New York City wholesale narkets was held for extension agents 
shis area. 


At 


“ 


Dr. Carlton Wright and Mrs. Lorraine Houlihan conduct conferences at their 
w York City office, and in the cooperating counties to help extension agents 
@ wise use of the food information as they adapt it to their local situations 


and use it in Raetiness news letters, and through the local press and radio 
Stations. Pane Cay sree 


Through the mevedias education Hotes Ws! the pesbaton and eect Act, 

tension has an opportunity to broaden its program. Alerting homemakers about 
nodities in abundant supplies helps the producer move his crops‘to market at 

_ reasonable profit. As more projects - State, urban, and regional - are 

eveloped, a real contribution will be made to both rural and urban living. 


Hail pei tat | oi Dain; Products 
i Many of ‘the States where the Ane industry is a major enterprise have been 
eting extension work in milk marketing for some years. 


The new and additional requirements for Extension RMA Bae chee ‘result cur- 


atly in dairy marketing projects ‘being in States doing but little iharketing 
Beye tents wore ea 


bh 
eS 
de 


he result of Kieue an thes factors is that for the saat fiscal year only 
of the 48 States carried on Extension RMA projects in dairy marketing. These 
ude New Hampshire and Maryland in the Northeast, South Carolina, the important 
a. dairy Usahaas of Wisconsin and Minnesota, also the States of Missouri, 
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types of agriculture, 


Nebraska, and New Mexico, in areas where dairying is of less impo bance +! 


_The projects vary from State to State. New Hampshire is devoting par 
attention to the quality of fluid milk retailed in small communities. Mar 
‘South Carolina are giving attention to the pricing and efficiency of handl 
milk for metropolitan distribution. The marketing extension work in Misso 
Nebraska, and New Mexico is aimed particularly at problems of quality of 
butter manufacture and of milk around metropolitan areas. oh ste 


In all of these States, except Minnesota, new State money from State ar 
priations was used to match RMA funds. Sol, 


In Minnesota, a rather ambitious program was carried on during this fisc 
in the absence of new State appropriations through a contribution by the dai 


The exhibits finally included seven sections; 


1. Know Your Dairy Industry. 

&e Changes in the Dairy industry 1938-1948. 
3- Clean Milk Starts in the Barn. 

4. Keep Milk Clean (Milk House). 

d« Make Your Water Supply Safe. 

6. Grading Protects Quality. 


Te Quality Eggs _and Poultry. 


Each section of this exhibit had a back drop of illustrations or charts 1 
in some cases additional materials. A narrow table in front provided space fo: 
additional equipment or displays. Each was outlined by a committee of specialis 
and industry representatives. A commercial display firm was employed to do the 
art work and prepare the charts and models, ach was named by from one to 
people, depending upon the size of the audience. A trial showing was made | 
Minnesota State Fair and with some modification the exhibits were ready for es 
road. The exhibit material was made so that it could be quickly set up and take 
down and when ready to move was in crates that protected the equipment, models 
and displays. Two large semi-trailer trucks were required to move this exhi 
from place to place. A large auditorium such as the high school gymnasium or 
armory was needed to set up the exhibit and provide space for the audience, 
agents were informed of the specifications required as to space, electric. 

helpers for unloading, setting up and reloading, and were responsible for 
publicity. Agents from neighboring counties helped to man some of the ex] 
assistance was also given by representatives of the dairy industry and Sta 

Departments of Health and of Agriculture. | ah ae ty hig 6, 


The show started on the road in October 1948 and showed in about 50 plac 
Only one showing was cancelled because of unfavorable weather, but it w s he 
two days later. cE kana 
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oe ee vans were lppeviaes Be Land. Sitios Creameries, tne Twin City), 
‘oducers Association, Rochester Dairies Cooperative, and Swift & Company. 

little experience, the trailers could be unloaded in an hour and the _ 

d ibit dismantled and loaded in the trucks in a similar length of time at the end — 

day. Ordinarily, the truck movement from one stop to another was accom- 

ished after a day's showing in one town and the crates unloaded in the auditorium | 
me evening to be set up the Cette morning. 


‘Over fea 000 periods saw these exhibits. One result of good publicity was hay 
‘people came to be informed rather than entertained, Literature was available in > 
Fenmeke) a ction with several of. the exhibits and a rather wide distribution accomplished 
‘sons who were particularly interested, | The. attendance varied for each stop 

tow of about 200 to a high of about 3,500. 


‘This project ‘resulted in a- closely integrated effort on the part of many 
ension people and several organizations and agencies, each making their con- 
tr bution toward helping farmers’ more fully madara ven what is required to produce 
and deliver pace milk, pe 


Several. of the eben Nek se States! extension marketing work has aan 
i ed at improving the quality of cream for manufacture. The development of 
lity standards for fluid milk has directed the attention of economists in 


Beco: provides an Le of the timeliness of the assistance that may be 
giv n by dairy, marketing specialists, striking changes occurred in 1948 when 
ouri dairymen constructed 760 new milk houses and 768 low-cost miking barns 

to comply with milk quality regulations. The marketing specialist has been 

‘sp ore most of his time in helping producers and handlers to understand and take 


Raia n ae. the extension work in milk marketing is conducted through the 
fe nt effort. of extension workers in Agricultural Economics, Dairy Industry, and 
oa icultural Engineering, The project is divided into three phases. One deals 

ith the quality of milk as produced on the farm and as handled in the plant. 
her phase of the work involves technical assistance in connection with the 
ess organization, the management, the technical and engineering aspects of 

dairy plant operation, and the third phase has to do with expanding market 
ets for asl mene milk and dry non-fat milk solids. 


bok the Swiss cheese area of Poti taunt coanein an educational program 
arried on with cheese makers, fieldmen, plant operators, marketing repre- 
ntatives and producers. The discussions at a series of six edugational meetings 
luded manufacturing procedures, quality milk production, bacteriological 

lems, composition control problems, plant expansion and remodeling problems, 
ouage Sa Three hundred twenty-four individuals sohaatouunte these 
The im- 


Numerous dairy plants throughout the state received assistance i 


with problems of quality, such as undue amount ‘of sediment, off-flavor, hig 
terial count, composition and flavor of butter, solubility of powdered p 


Extension specialists in Agricultural Ingineering and Entomology -cooperat 
with dairy specialists and managers of dairy plants in conducting an educatio 
program throughout the year, This program reached 11,464 farmer patrons of these — 
plants through demonstrations, meetings, and literature on problems of milk quali 
as delivered by the farmer. ) : i 


‘ 


‘ we: 


Technical assistance was given in connection with proposed expansion of dal 
plants and the consolidation of low-volume plants. Assistance was also render d i 
connection with engineering and manufacturing plants having to do with installat 
and re-arrangement of plant equipment and the introduction of new manufacturin 

procedures. During the year, 47 dairy plants were given technical assistance in 
connection with various business. engineering, ‘and operational problems. Particul 
interest was displayed in arrangements and techniques which can simplify or r duce 
the time and effort involved in keeping records and canputing payments due patrons. 


Ninety-three plants cooperated with extension specialists on business problems 


The educational work done in connection with the expansion of market out. 
for dry milk included intensive work on the institutional use of dry non-fat 
solids in the city of Milwaukee and the use of dry whole milk in the resort are 
northern Wisconsin. In Milwaukee, work was done with cafeterias, restaurants, 
hospitals, hotels, and similar institutions to encourage the practical use of dry © 
non-fat milk solids in various wayse Demonstrations were given concerning ways 0. 
using dry non-fat milk solids without reliquefaction. Information was made av. 
able on the economic value of non-fat milk solids and the ways in which it coul 
be satisfactorily used in improving the nutrition of meals, mer RC, 


Sa 


The demonstrational work on the use of dry whole milk was done in grocery — 
stores in northern Wisconsin. Local extension agents assisted in publicity. 0 
one of the cooperating stores had previously stocked dry whole milk. Demonstr 
were made from a booth set up in the store. Dry whole milk is reliquefied in 
evening for use the following day, Store managers were pleased with the sales 
dry whole milk and customers indicated a favorable reaction to the informatio 
they gained on the various ways in which dry milk could be conveniently used by 
the family. | Besa 


Although only a few States now have extension programs partially financed © 
through FMA funds, the wide variety of educational work done by these States — 
indicates many possibilities of expanding and coordinating extension work in thi 
field. The need for regional interest and activity is indicated by the experient 
with dry milk, most of which is manufactured in the northern dairy States. The 
areas with greatest deficiency of milk in the diet are likely to be in secti 
limited numbers of dairy cows. Similarly, the bulk of consumption of most « 
products is in urban areas some distance from the States of heaviest product: 
regional project in connection with the marketing and consumption of dry mil 
ducts now being developed may provide the basis for further and more effective 
extension marketing work with dairy products. 3 Pe ae Se Oa 
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nt, ead ciate These Bieta eae trehide the dissemination of economic and a 
ing information to producers, trade organizations, and consumers. A des- 
-pt on of the work under way in two States is presented as an example of this 


rious methods’ of disseminating economic and marketing information to producers | 
r Lbutors, and: county agents are being developed in the Pennsylvania Market a 
rmation project. Demonstrating methods of assembling, analyzing, and dissemin- 
g background and current information for State use is also a part of this work. — 
cular attention is given to applying this information to the marketing of 
nuLtS vegetables, potatoes, poultry, and eggs. This work is generally applicable 
oughout Pennsylvania, but with special emphasis to seven counties and the markets 
-ladelphia and Pittsburgh. Orderly marketing is the goal. Information about 
movement in trade channels, foreseeing market gluts and east eke ht for improved 


2 


Lbution are ‘the primary elements in the program. 


ae cooperation with the Federal-State Crop Reporting Service and selected 
operatives in the State, economic and marketing information is being assembled 

ing cold storage holdings, supplies on farm and in trade channels, probable 
ction, current price quotations in different markets, and consumer demands 
preferences. For. fruit and vegetables, information is being compiled for ae 
delphia, New York, Pittsburgh, Baltimore, and Martinsburg, West Virginia. Py 
ar material is assembled for poultry and eggs at important markets for the 


Se terinaee economic and marketing information to producers, distributors, 
county agents, Pennsylvania usés the press, radio, direct mail, leaflets and | 
al aids; Standard media for. mass distribution of information, Tt is desirable 


each method be developed to contribute as much as possible to the program. 


0) Sus average one article a week has been carried in the weekly county agents! 
a clip sheet sent to county workers. News articles in this service are 

alt ed by the county agent and furnished local editors, In addition to the 
county agent news service, the agricultural editor supplies up-to-date 

c and market news for magazines and metropolitan and out-of-State news- 

An effort is made to give consumers a knowledge of foods in abundant 

- The project leader cooperates with nutrition specialists in providing 
ground information and coordinating releases covering cee phase of the work, 


ae supply: of economic and market information is furnished to the radio 

- for including in the regular broadcast releases to radio stations, Several 
r recordings have been used successfully. Seven recordings have been used on a 
ate-wide basis. Fifteen counties have made recordings of economic and market 

} ens for use on local stations, One recording dramatized for consumers the 


Canes 
ann s to the ultimate consumer. 


nonthly Poultry Market Digest Letter is mailed to approximately 2, +500 
: trymen, About 2 300 of this number live in the eight counties Where the 
project. is being given special emphasis. This one~page mimeographed publication 


issue. It also carries a ay of the latest availzble statistical 
comparisons. 


“economic discussion material has been developed for us 
‘programs and by farm organization discussion groupse Information ha 


Special commodity marketing situation repor s have been p epared 
distributed on apples, potatoes, peaches, and small fruits. Hach of thet 
reports presents facts and figures of interest to all who sell or han le 
particular commoditye Approximately 5,000 of each of these reports hi 
distributed to producers and marketing organizations. 
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The annual agricultural outlook report is carried in a special edi 
of Pennsylvania Farm Economicse Approximately 10,000 farmers and pag NES 1t 
leaders receive this publication. . 


A monthly business report is prepared and mailed to all county exten; 
agents each month. Reports indicate that this information is being used as ¢ 


basis for comments on economics and marketing in many meetings and over 
radio. 


In an effort to review the work of the project conducted during th past 
year a conference was held of coumty agents representing the seven countii J 
which the project is given special emphasis. Suggestions by county agents anc 
many of the ideas developed from this conference are incorporated in the pro 
program for the coming year. _ (ae 


The project leader has cooperated with the extension survey Specia is 
in reviewing the results of the work completed in the coumties where the 3 
economic and market information project has been emphasized during the year. 
A preliminary survey was conducted in one county to check the acceptance 
monthly Poultry Markets Digest letter. Another survey is nearing completio: 
four other counties. : Bai ; 


Although the survey has not been completed, there are definite indi 
tions that the regular letters, such as the Poultry Market Digest, are bu 
a@ Significant reader followinge Farmers receiving the Poultry Market Diges 
were fairly well posted on the poultry and egg market situation and expr sed 
good reasons for their views. In numbers of cases, the commodity reports wer 
filed for reference. iin 


The Michigan project is devoted to developing an understanding among 
farmers, farm organizations, public agencies, and other related groups whi 
will better enable them to interpret, formulate, and make necessary adjust 
to agricultural marketing programs and price policies. . ae 


Emphasis is placed on developing an understanding of. Raia 


1. Economic factors affecting both domestic and foreign : 
markets for agricultural commodities and the interdependence > 
(of these two markets on each other. | . pe 


27, The impact of current and prospective agricultural marketing 


programs on the welfare of various types of farms, and also o: 
the welfare of the economy as a whole. we te 


5e The effect of trade restrictions, both interstate and inter- 
_  mational, on the agricultural economy of the State of Michi; 
and the United States as a whole. as 


Different methods are being developed for disseminating this in: rmat: 

to farmers, farm orgenizations, public agencies, and other groups. Sp gahoy 
e in county exte: n 

disseminated by such means as the press and radio. Charts, moti 


Because of Sinisa personne] ayes tables) Lapead es has pepe: fiseual on 
developing specific economic discussion material. A series of printed publica-_ 
ns has been prepared, entitled, "Open Meetings on Agricultural Policy." ahs 
This series included the following discussion topics: | 


1. Is the Farm Program to Blame for High Food Prices? 

_ 2. Are Hard Times Ahead for the Farmers? 

8. Does World Trade Help Michigan Farmers? Me ai He 
4. Do Farmers Get a Fair Share of the Food Dollar? sete Me 
5. After World War I, Did Farm Programs Help? | 

6. Can We Gain by Reducing Production? 


, Rhee 


ba ‘The mee ri eel for these publications was prepared two months in advance. 
Moor ‘che. first month it was prepared and printed and for the second, prepared 
and mimeographed. These publications were then presented to county agents 
ata series of district conferences held every other monthe A discussion of 
the topics for both months was conducted and proposed changes in the mimeograph. 
py were noted. Both | subject matter and discussion methods were discussed at 
these conferences. Supplies of the printed issue were distributed to county a 
agents at the conferences. The second month's issue was revised, printed, and hi 
sent to the: agents in quantities reques tede 


aie VS 
z ’ 


The county agents held regular monthly county meetings with local . x 
discussion Jeaders to present the subject matter and teach’ group discussion a 
om thods. At this meeting each of ‘the local leaders was given enough discussion 
phlets to supply’ each family in his discussion groups. The local leaders x 
Aa ie j 
discussions on each. subject at their local dey : | 
ae  Baokeround material on each Leena topic was furnished county agents 
and local leaders. Background articles &lso appeared in the monthly publica- 
sion, "Michigan Farm Economics." Appropriate moving pictures were supplied — 


i 


© county Been es for use in their Lg Raia meetings. 


hk monthly radio program was Ahelcon ted over the college station, WKAR. 

program consisted of a discussion of the following month's discussion 
ae Oy members i the ‘college staff and State agricultural leaders. 
eG). DLScus sion | material has been used by Farm Bureau, Grange, Farmers! 
ion, veterans' groups, vocational agricultural teachers, civic groups, 
labor groups, and other interested parties. The material was used in ij 
a proximately fifty counties in the Gtate. About 18,000 discussion leaflets 
were distributed See | . . 
An economics news letter has redently been started. It is mailed to 
piney oe and agricultural leaders. 


Vite is expected. that during the next year more emphasis will be given 
to other metho ds of ae ee economic and market information. 


Educational and demonstrational projects on improving the handling an 
of important field crops are being carried out under the Research and Marke 
in 12 States. These projects deal with cotton, wheat, small grain, seed er 
corn food products, — é Se 


Cotton 


Georgia, Mississippi, Missouri, Oklahoma and New Mexico are conducting pro 
to demonstrate on a market area basis practical methods of identifying, handlin 
and marketing one-variety cotton, The purpose of these projects is to /aid in 
adjustment and adoption of new practices that will facilitate the tagging, ass 
and merchandising of cotton according to variety, area of growth and year of 
Research and fiber testing has shown that variety is-one of the major factor 
determining quality and spinning performance, Mills, however, are presently 
restricted in their ability to take account of the variety factor in purchasi ; 
cotton. This condition not only affects cotton spinners in procuring the precis 
types and qualities needed for their end products but it limits the value of th 
one-variety cotton production to producers, : | Me) 


The problem is being attacked through concentrated effort in the five Stat 
conducting RMA projects by organizing one=variety marketing areas. The areas 
usually made up of a number of communities where one~variety production is wel 
developed. The area marketing programs involve the cooperation and assistance 


producers, ginners, local buyers, central market agencies, warehouse agencies - 
and cotton manufacturers, | 


In the 1948-149 marketing season about 12 thousand bales of cotton were’ ae 
identified as to variety in the Georgia marketing areas. In New Mexico most of 
crop is of one variety and about 80 thousand bales were identified. The proje 
in Mississippi, Missouri and Oklahoma were in the developmental stages in 1948 
and a very few bales were identified for marketing purposes. The programs in t 
States are expected to be in operation during the 1949-50 marketing season. — 


/ 


» The experience to date indicates that for maximum results to be obtained ir 


marketing cotton on the basis of variety and area of growth, larger volumes a 


with the local programs to make them most effective. This involves education: 
regional warehouse and compr 


small grain and seed crops is being conducted in Alabama, Mississippi 
Kansas, Illinois, Minnesota, Indiana, Missouri, and Oregon. 


The major work on improving the handling and marketing of wheat up to date has 
been done in Oklahoma and Missouri. Aan eee May ees): 

The objective of the program in Oklahoma is to assist growers in receiv: 
market value for commercial qualities of Superior milling wheats, develo 
encourage handling procedures to avoid mixtures in the marketing of wheat, a 
keep producers, handlers, and processors informed of problems in the marketi 
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K idler to encourage Soin to an on he. basis of aalaty and keep the different 

§ f wheat separate, Pilot demonstrations. are also being’conducted in ~- 

od. areas to show the advantages of proper cleaning, packaging, tebe tates and — 
eting standardized varieties of other grain and seed crops.: 


qe od ents and marketing practices for seed crops and to aid in developing 
17 et outlets, . Major ‘emphasis in the Southern States is to improve marketing 

t) ods for locally. grown seed crops. Intensive work is being done with producers, 
al seed buyers. and, the wholesale and retail seed trade on quality improvement 
gh, proper handling, processing, packaging, labeling, and better merchandising. 
is working.on better seed processing, packaging and labeling of winter 

*, turf and ntond seed with the pues of expanding market outlets | ‘in the 


eae and Meee, nee has gene iy been started on educational and 
mo stration work with elevator operators; The purpose of these projects is to 
iin ee of the ee and Nga esas of grain elevators. The 


ey to. improve-and maintain market quality. This one Ae be done with 
aoa ee aac hehe etc., where. grain drying is feasible. 


ct in the Hard Red Winter Wheat Area. The regional work will be closely 
nated with the individual Bare projects and Ci emphasis on grain 


In any peau Alabama, and Mississippi, State projects ’ are under way on 
ving the quality, processing, and merchandising of corn meal and other corn 
cts for human consumption, — SPeance emphasis is‘ being. placed: on work with 


ane packaging, labeling, and merchandising of cornmeal. A regional project 
a canes and, het begin August uf on the regional aspect of corn meal and 


Ss, sawmill eee and other processors in improving forestry marketing 
r Development of market outlets for low value and specialty. products 
oe included in most of the projects, Establishment of uniform sales contracts 


LSp ot of. the. new work on. forestry. ‘All available market and price information 

‘be furnished farmers and local processors. to keep them abreast of current 
aditions of demand. and supply. In some of the projects demonstrations arc 
on None ae producers on proper selection of products for market. Emn- 


_ the Agricultural Extension Services in nineteen States and Territories are 
- engaged in educational and demonstrational programs designed to improve th 


and Mississippi have two each, 
One deals exclusively with the 
potatoes (Maine and North Dakot 


and improve local Market outlets, 


aetae 3 ex ETE ee aah (REDE Rare fig 


Under authority of the Agricultural Research and Marketing Act of 
marketing of fruits or vegetables, 


These nineteen are Arkansas, Connecticut, Florida, Hawaii, Indiana, 
Maine, Maryland, Massachusetts, Mississippi, New Hampshire, New York, Nor hy, 
Carolina, North Dakota, Puerto Rico, Rhode Island, South Carolina, Tennessee, 
Virginia, and West Virginia. Most of these have one project: Hawaii, Mar, 
thus making a total of twenty-two RMA projects 

marketing of apples (West Virginia), two wit 
a), one with cannery crops (Arkansas), thre 
with training of retail produce personnel (Florida, Indians, and Maryland 
and the remainder with a variety of problems associated with the marketin 
fresh fruit and vegetables, Budgets aggregate about $245,000, divided eq 
between Federal and State funds. The smallest is $3,000, largest $30,500. 

These extension projects are in addition to the established work in 
field being carried on under authority other than Public Law 733 (RMA). pi 
are in addition also to the 14 State and 3 regional RMA consumer education 
projects designed to give consumers better market information about foods, 


of which give important consideration to fruits and vegetables, 


Arkansas - is encouraging growers andcanners to deal on the basis of 
standard grades and inspection. Emphasis is on tomatoes, with some attentio 
also to snap beans and spinach, "Gradea'! marketing is being contrasted with 
"flat rate" marketing in terms of quality delivered and returns to age 

Connecticut -— is working on a broad plan to improve harvesting, gradin 
packing and selling, - Harly attention has been focused on the packaging of 
tomatoes and icing sweet corn for store-door delivery and roadside stand sale 


Florida - is aiding and instructing retailers in better handling and mer- 
chandising methods. : i 


Hawaii - is engaged in demonstrations of containers, including trans 
parent consumer units,. and transportation to market by air.. ve " 


Indiana - is promoting detter retailing. A portable training and dis le 
unit has been designed especially for this purpose and is in use. ae 


market potatoes. 


Maine ~ is trying to reduce marketing costs and imnrove the quality o 


Maryland ~ is training retail personnel, ana undertaking to reduce 


Massachusetts —- is introducing methods at shipping points and in c 
markets to lessen spoilage and to improve marketing, grading, packing, e 


Mississippi ~ is encouraging better grading, packing, displaying, an: 
merchandising vegetables in’ the Hattiesburg and Jackson areas, and is developing 
improved market information at these two assembly points and elsewhere. 


rk ate! Golibattine waetes ena tongs ‘daa Buciaving in phinelas about oan 
etter Wtilization and merchandising, ‘Major activities have included demon— we 
ations and educational work in connection’ with the marketing of sweet corn, 


Sale and aprlesy Thformation also has: been assembled and publicized oF 


ne chendising of ee potatoes. aa 


North. Jakota - is expanding Butlees for lowiBeade and surplus potatoes, and. 
improving handling, sizing, and shipping of table stock. Feeding potatoes to 
‘iv Stock has: given good results Coe: opoes signs of being widely adopted. 


ings, bulletins, and a market tour to Chicago for growers and dealers. © 


NN Vy eS 


/ ~ Puerto eeN, = a einretae the» eduéattenal' forces in the Island for the 
purposes of expanding and creating new outlets for fruits: and vegetables, im- 
vement of mality, and adding to the efficiency of the marketing practices 


\ 


t 


ne ‘Rhode Island — is encouraging effieient and orderly marketing: to reduce 
waste, maintain quality, and lower costs. 3} 

oath’ Carolina - is demonstrating more ‘efficient’ marketing methods, 
A peeealerly | with melons and sweet potatoese i aaron ¢ 


“ 
Byniges 
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“ 


~ 


. Tennessee - aan i promoting pete shipping methods and marketing practices. 
se is made of a college-owned refrigerated truck specially designed for this 
Emphasis is on ce SA Nahe tomatoes, snap beans and sweet’ potatoes. 


i hint) Pe Ry rand 

ie eb ELeS | Extension Service is being encgureced tlo move ‘ageressively into the 
ining of food handlers, to the end that farm products may move more efficient 
y and with less waste through distributive channels. Emphasis at the outset 
being placed upon educational and demonstrational work with retailers of 
fresh fruits and vegetables, because these nerishables present immediate and 
tical problems. The Federal Extension Service is in thé Mahe aa tis ce Cae 


2p a ‘program to assist the States in this connection, Hi 


“ To. date most. expansions of the extension work in marketing fruits and 
ered made digest by RMA have taken place, with a few cach Mecue. in 


4 
i 
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_ Mississippi, New Mexico, Oregon, South Carolina, Utah, Virginia, West Vir, 


slaughter grades; three deal with hog marketings; two with marketing of sh eT 


MARKET ORGANIZATION _AND OPERATION py Ae aa 

Oklahoma has underway a project to supply producers, managers, Own 
local leaders with information and assistance on efficiency of marketing 
zations and adequate marketing services. There are many. different types | fs 
marketing and service organizations in operation that deal with selling fa 
products and farm services. The plan is to work with the types of organ 
in an effort to give them educational assistance in working out yardsticl 
efficiency and analyses of operating methods involving the optimum volume 
business, membership practices, financing and good business policy. Assistan 
will be given to artificial insemination associations, local elevators, lo 
creameries, local livestock auctions, local egg handlers, etc. Due to la 
available personnel, the work on this project is just now getting underwa; 


In Sdéuth Carolina, a project has recently been set up to give educ 
leadership and guidance in the development ond operation of adequate marl 
facilities for the importent crops and livestock in different sections of 
State, Assistance will be given local groups of producers and trade people 
analyzing their needs for additional marketing facilities and the develop en 
of proposed facility development. This project is cooperative with the © 
Production and Marketing Administration and is tied in with the South Carol 
‘Marketing Commission which has authority for’ sponsoring marketing facility 


projects in the State, 


MEAT ANIMALS AND WOOL 


barr ie 


Thus far Research and Marketing Act projects in extension education de 
with livestock provides information on live animal quality in relation to — 
quality of careass and final products; programs for distribution of improv« 
types of animals of superior market value; information dealing with improve 31 
in handling methods to prevent loss and injury to animals; and orderly distrib 
tion of marketings to various markets and throughout. the seasons of the y 
for local areas or markets,-2.0 °° on oy. r fe ae 


Eleven States have extension projects on marketing of livestock and 1 
These are widely distributed throughout the United States. “The States wit 
active improved projects in operation during 1949 are Colorado, Iowa, Missour 


and Wyoming. Of the sixteen projects which have been approved for work | 1 
these eleven States, seven deal with marketing beef cattle: both feeder an 


and lambs; two with wool marketing: and. two with orderly marketing of lives 
Several of these projects deal with improving marketing methods through er 


of products and marketing on a graded basis, ‘Indications are that at least ee 


seven new State projects will’ be submitted for 1950, of which two. will 4 
cattle marketing; two with hogs; one with sheep and lambss and two with 
livestock marketing problems, ) Mh Aen Mii E82 LE 


Several of the livestock projects have been approved only recently 
have not progressed far enough to show definite results, however, several 
the older projects are showing real progress, —_— ea 
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the 3 Wiscinis beef cattle. and calf projects promote, grading of cattle. into L 
laughter grades by trained livestock graders: before sale. With the gradual — 


lity in selling his cattle and is often at a . disadvantage because he. has not 
seen Similar cattle sell and cannot readily estimate grades and yields, The 
roject was started with a series of meetings discussing cattle marketing, out- 
-0 a) ‘and. telling farmers of the plan for grading cattle. Grading demonstra- 
/Lons followed in nine counties with 653 slaughter cattle graded before 2,746 
armers., Grading at sales will be done by exverienced graders of the Virginia 
re of. Markets. 


The Mississippi eo sent promotes orderly marketing of Mississippi sloughte: 
ttle. Through the devélopment” of wititer pastiires by fall “seeding of winter 
ats: on well fertilized land, cattle that in the past were marketed in November 
and December. can be carried into January, February, and March. These cattle’ 
make good gains and are marketed in a more orderly manner over a longer period, 
thus” bringing the farmers a uniformly higher price and also supplying the 

eded beef, for local consumption over a longer season. The Extension agron— 
omist has. cooperated in promoting winter pastures. and’ the marketing specialist 
demonstrates. to farmers the advantages ‘of spreading his cattle sales over the 
11, winter and spring seasons, compared to selling them all in the, shorter 
ii. season, Records secured on this project during the 1948-49 season on 
224,steers and calves marketed in- March and April 1949 indicate profits of $35 
: o $55 per head, over and above values for these animals the, previous fall plus 
harges for grazing and grain. 


Graaine ieee setae of feeder battle consigned to area’ ‘sales is a 
principal feature of the cattle marketing projects under way in Missouri and 
Colorado. Grading of feeder cattle before sale benefits both sellers and 
buyers. | Better grades of cattle sell at the premium price over average cattle 
or the lower grades, which creates incentives for producers to improve quality. 
ding also. makes possible the opportunity for buyers to get the uniform lots 
yf cattle which they want. In Missouri in 1948, eleven demonstrational feeder 
calf sales were held, at which 8,410 head of feeder ‘cattle were handled, The 
“Colorado project has been under. way only a short time, however, meetings have 
been held with &ounty agents to make plans for livestock grdding demonstrations 
d tours with producer grouns to a terminal livestock market. The purpose of 
these tours is to study market grades of livestock found at-the market, and to 
udy. comparable carcass grades in the packing houses, The function and 
peration of a terminal livestock market will also be explained to the partici- 
Pp ting stockmen, ‘Plans are also ‘being develoned to organize feeder cattle 

aoe with, two local livestock grazing organizations, |. Selling feeder cattle 


ae 


hee marketing projects deal primarily with developing programs for 
arketing hogs on a basis of quality and yield of carcass, whereby premium 


rices will be paid for hoge yielding more lean meat in relation to lard and 
her ip ricentage of primal cuts and meeting consumer preference for size and 


, good type western range ewes in market lamb production, and in assisting lamb 


of wool from the clip are made. These samples are then scoured and the clean 


for Market," is aimed toward bringing about a better understanding of: wool 


‘demonstrated, Market information on wool is broadcasted regularly through 
“press and radio, Poe i 
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‘The Virginia project is based on marketing. hags on 


Western Ewes for Early Eastern Lamb. puis: 
West Virginia and Virginia have projects on promoting the use ef vigorous 


ety (wut 


producers in securing good quality ewes. Western ewes give good perférmance © 
in the eastern sheep and lamb areas and will produce an early lamb that is in 
demand and which commands a premium on the eastern fresh lamb markets. 


Preparation ana Sampling of Fleece Wool for Marketp | tg 
_ Wool marketing ig the basis of two projects. One in Wyoming deals: with — 
"Introduction Of Core Sampling of Wool." Demonstrations in taking core samp 


wool content is determined, Wool can then be: marketed on a clean content as — 
well as graded basis, In New Mexico, the project entitled "Preparation’ of Woc 


marketing problems both with wool producers and county extension personnel, 
Four wool marketing schools, and ten wool grading demenstrations were conducted 
in the 1949 shearing season. Wool grading, skirting, tying and bagging were 


ah paren ae 
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Wool Quality Improvement Through Ram Selection | a 


Closely related to the wool grading program is the New Mexico ram market 
and certification program conducted under a project entitled "Demonstrating t 
feasibility of marketing wool bréeds of rams according to grades based on wool 


rams, _is expected that this program will do much to improve the quality o 
staple length, and uniformity of wool production, ee 


Improved Marketing Methods 


A number of general functional marketing problems are also given conside 
tion in many of these extension livestock marketing projects.. Among these are © 
prevention of shipping and handling losses, adequacy of marketing facilities, © 
methods of transportation, and improved marketing methods. Orderly distribut— 
tion of marketings of livestock to various markets and during the different 
seasons of the year for local areas or markets is the principal objective of — 
the projects in Oregon and Mississippi, In these projects, programs are be: 
developed to bring about a more uniform flow of livestock to markets throughou: 
the year, and to balance market receipts with effective market demand, 
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rograms in the Coming Year 
While a great deal of educational work in livestock marketing has been 
lone with livestock producers and handlers in the past by the regular Ne 
Extension Service, many new problems requiring additional educational work ~ 
ve appeared. New problems are continually arising with postwar adjustments, 
_ shifts in agricultural production, shifts in population and consumer demand, 
_ changes in world trade and, last but not least, new technological developments 
n marketing methods. | sue | aa 
Work being carried on now is aimed primarily at problems near to the 
‘oducer. This is indicated by the number of projects dealing with market 
; ades and quality improvement, shipping losses and distribution of 
marketings. Future marketing work will obviously be needed in fields where 
research studies are now being conducted or recently completed. Such work 
vill give greater emphasis to local handlers' problems and problems related 
0 transportation, processing, and distribution. 


_ In many cases problems relating to livestock marketing have interstate or 
gional implications. Greater coordination and continuity of educational 
programs in adjoining States having common problems and conditions are highly — 
portant if maximum results are to be obtained, Regional conferences of 

ate Extension personnel responsible for coordination of marketing extension 
ork should be held in areas where problems of a regional or interstate nature _ 
found to exist. Such joint conference should set out what the problems 
that need joint or unified attention and the best methods of attack for 

r solution, ieee : Lah ee 


ve The lack of State matching funds for RMA marketing projects in a number 
of States where State extension directors have expressed the need for | 

ojects in livestock marketing is a real handicap in getting unified State 
jects in areas where a similar problem exists in an area covering several. 
tes. ees) . fabs 


_ The number of new livestock marketing projects already submitted for. 
O by several States and an expression of need and desire for a number 
f others from States where State matching funds are lacking is encouraging 


1 is evidence that State Extension personnel are vigorously attacking 


Poultry and Eggs 


During the past year, State extension work in marketing poultry 
poultry products with the support of RMA funds is being conducted in 


carried on with funds other than those available through matching wi- 
All of the States with these new extension projects are east of the : 
Mountains; six are located in the Southern States, and 9 in the cent 
of the country. : 


These 19 States include Alabama, Florida, Towa, Kansas, Kentucky, 

_ Maryland, Minnesota, Mississippi, Missouri, Nebraska, New Hampshire, N 
Pennsylvania, South Carolina, South Dakota, Texas, Virginia, and Wisc 
Each State had one active project except New Hampshire which had two. 


of the States. In most of the Central and Southern States, particular _ 
attention is being given to improving the quality of eggs delivered by th 
farmer and those handled by the trades In many of these States, they are ju 
beginning to get a recognition of differences in quality with some premium 
in price to poultrymen for eges of superior quality. Poultry production 
Specialists are cooperating in demonstrating to poultrymen and their fa 
ways in which they can maintain egg quality on the farm. nig Rane 


Problems of marketing eggs appear to be receiving first attention in most 


Extension work with handlers is conducted by demonstrating grade V3 
differences in quality and the conditions which tend to stimulate deteriora-_ 
tion. First, handlers are encouraged to develop market outlets for su pas 
quality eggs and pay premiums to producers for eggs of superior quality. 
Quality premiums are reported for last year varying from $1.50 to $1.90 
case to farmerse . : 


That it is necessary to do educational work with buyers and hand 
get results is indicated by the fact that most of the States first had — 
conferences with buyers and did demonstrational work with them on matter 
quality and price differencese With the active cooperation of the buyer 
an intensive educational program with producers, encouraging results wer 
obtained and reported in several of these States. For example, Missour 


reports that the volume of eggs sold by producers on a graded basis in 19: 
» was 50 percent larger than in 1947. . 


CAA th ae 


In Wisconsin, Minnesota, and Texas, the educational program was car 
on intensively with retailers, wholesalers, and producers in and around lar 
centers of population such as Milwaukee, Minneapolis, Dallas, and Houstone 
The most intensive educational program of this type was conducted in Mi 
where with the cooperation of the Experiment Station staff in Agriculty 


le in each store was purchased 
graded by State-Federal inspectorse The results of this grading and of 


survey were presented to a market-wide representative group of retailer 
wholesalers, and producers. The information, together with the recomme 
tions of the conference, were taken back to each retail and wholesale 
and made available to producers through the county agente 
Consumer Interests group, the Minneapolis Chamber 
Minneapolis Council for Social Agencies, as well 

716(7-49) 


The Minne: 
of Commerce, and 
‘as the State Depa 
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al Rneorns a on from the irosearich study and periodic roi broadcasts 
ntinued the interest for improvement arid a resurvey of egg quality and 
oe “hes Pais was made in | April 1948. The State fai Rane of Agricul- 


Partioular. size, quality, and price to suit their needs. Information obtained He 


rom ya Situation in Minneapolis was used more widely. with producers and 


_ «In Wisconsin, a total of 30 representative retail storés were selected 
in 4 cities of the State to carry on education work in egg quality. Display 
ards and small leaflets were made available for their use. Many of these 
torekeepers had never seen an egg candled previously and had little under- 
standing of differences in quality and of eg gg gradese Twenty-eight out of 
0 storekeepers developed more interest in merchandising quality eggs and 
several improved their methods of storing, handling, and display. The sales 
of eggs in these stores approximately doubled. Educational work was carried 
on with Brgy MOene to assure the stores of good gue Aty eggs upon arrivals 


i 


Poultry marketing was given first attention in several States. Demonstra= 


ae other oytekena and the efficient operation of poultry~dressing plants was 
the main activity of the projects in Alabama and New Hampshire. About 25 
- million pounds of poultry was processed in two plants in Alabama. The 


aN unique present was conducted in New eenine in connection with the 
air ‘transportation of baby chicks from numerous small hatcherymen to buyers 
of baby chicks in many of the eastern States. The problem was one of getting 
the chicks assembled at a time and place where air cargo carriers could pick 
them up in plane loads. This involved assemblying around 9,000 chicks for 
ae ‘smaller. ‘two-engine planes and around 60, 000 for the larger planes. 


Me iron this brief summary it is ‘oaky to see problems that need first 
Pe sidevat ion very greatly from State to State. The methods employed and the 
articular group or groups with whom educational work is done depends on the 
local situation and interest. As the local problems are solved, marketing 
py otous of an inter-State character will call for attentions Extension 


rovide useful suggestions for another. Within a few years the results of 
marketing research work done within the States on a regional basis and by the 
BAUS Department oni Agriculture will provide information that will require 


changes in attitudes toard agricultural pace 

Efficient movement of the products of agriculture from producer to. 
sumer is coming to be recognized as essential to the continued welfare 0. 
agriculture and society as a whole, and therefore every ‘practicable effo1 
toward that goal merits wise attention and strong support. Important ad 
vances are taking place in the facilities and practices employed commerc: 
in assembling and distributing farm products. Significant expansion is 
way in research, service, and regulatory functions, and educational act: 
dealing with marketing. The extension work summarized herein typifies: tk 
nature and the degree of this expansion, aa 


Though marketing may be thought of as inseparable from production, 
theless the Midwest Extension Marketing Workshop at Iowa State College in 
October, 1948 agreed that for practical purposes "agricultural marketing b 
gins with the harvesting of the crop and carries through until the produ 
reaches the consumer," and that with respect to the educational aspects Ot: 
marketing "close cooperation is pecessery, between extension workers in mar 
ing, production and home economies." In the extension programs re 
the preceding pages the emphasis generally is in this direction. A desiz 
degree of cooperation and coordination may be noted. 


The enlarged opportunities and responsibilities of the Extension 3 
arising from the growth of the marketing field show signs of sngieret if 
exceeding eventually Extension's: activities in production. 


The problems in marketing are critical, many of them immediate. Re 
of marketing research are aes available at a sharply increased hae 


bility and assurance. Extension personnel faALaP ed and tontred ig marke 
is expanding. Extension is beginning to work on marketing problems on 


past — jobbers, retailers, consumers, and others - groups that in the 
aggregate far outnumber the producers and first Seagenian and. proce ae 


The ue ahead is ele Pirse magnitude. 
Committee called attention to this fact in its report of its fifth mee Li 
Washington, D. C., in May, 1949. The Romiee tae said this about the ee 


with the biggest job in its history whe “We: are faced with the task ey 
oping an additional program at least as large as the one we have alrea 
developed and ia working with several times as many people as we are no 
working with,! 


